Reflections and Learnings from Working with Refugee Communities on Problem Gambling
The Multicultural Gambler’s Help Program undertook a series of research and social marketing projects on problem gambling with the Somali, Sudanese Dinka, Liberian, Iraqi Muslim and Eritrean communities. The research found that problem gambling risk increases with length of stay and that all communities had a very low understanding of gambling and problem gambling. The social marketing component of the project worked to address this.    

Problem gambling community education campaigns were subsequently designed in partnership with community and service provider stakeholders and implemented through bilingual and bicultural project workers from the Iraqi, Somali and Eritrean communities.  

Although each campaign had similar goals and project methodologies, there were differences in how the campaigns were delivered, in how communities were engaged and in the outcomes achieved - thereby highlighting the importance of individualised and culturally meaningful approaches tailored to the needs of each community. This paper reflects on the processes, outcomes and challenges of the campaigns to draw out learnings for service providers who are interested in working with refugee communities on problem gambling.  
